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MAJOR MANDATORY 

INTRODUCTION TO BUSINESS 
 
 

PROGRAM B.COM 

SEMESTER I 

COURSE TITLE INTRODUCTION TO BUSINESS 

VERTICLE 

/CATEGORY 
A/MAJOR MANDATORY (CORE) 

COURSE LEVEL 4.5 

COURSE CODE  

COURSE CREDIT 2 

HOURS PER WEEK 

THEORY 
2 

HOURS PER WEEK 
PRACTICAL/TUTORIAL 

NA 

 

COURSE OBJECTIVE 

This course provides an overview of the business, understanding and significance of the Business 

Environment, Project Planning and Business Strategy. 
 

COURSE OUTCOMES 

CO1: Learners will recognize the fundamental components of the business 

CO2: Learners will be able to apply theoretical knowledge to real world scenarios within the 
 Business Environment. 

CO3: Learners would understand the concept and importance of project planning 
and would get hands on through case studies  

 

CO4: To create comprehensive understanding among the learners about Business Strategies  

 

ORGANISATION OF THE COURSE 

UNIT NO COURSE UNITS AT A GLANCE 
TOTAL 

HOURS 

1 Business and Business Environment 15 

2 Project Planning and Business Strategies 15 

TOTAL HOURS 30 
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COURSE DESIGN 

COURSE UNIT TITLE 1: BUSINESS and BUSINESS ENVIRONMENT (15)  

a. Business  

Introduction - Traditional and Modern Concept of business.:, Functions, Scope and 

Significance of business. Objectives of Business: Steps in setting business objectives, 

b. Business Environment 

Concept and Importance of business environment, Constituents of Business 

Environment, Educational Environment and its impact, International Environment – 

Current Trends in the World, Climate change and its impact 

PEDAGOGICAL APPROACH: Lecture Method, Case study and Assignments 

COURSE UNIT TITLE 2 PROJECT PLANNING and BUSINESS STRATEGIES: (15) 

a. Project Planning 

Introduction: Business Planning Process; Concept and importance of Project Planning; Project Report; 

feasibility Study types and its importance Business Unit Promotion: Concept and Stages of Business 

Unit Promotion, Location – Factors determining location, and Role of Government in Promotion. 

Statutory Requirements in Promoting Business Unit. 

b. Business Strategy 

Introduction :- Concept of Business strategy, New Trends in Business strategy: Impact of 

Liberalization, Privatization and Globalization, Strategy  alternatives in the changing scenario, 

Restructuring and turnaround strategies 

 

PEDAGOGICAL APPROACH: Lecture Method, Assignments and Case Studies 

 
 

                        REFERENCES:- 

 

 Business Organisation Management Maheshwari, Rajendra P, Mahajan, J.P. International Book House 

 Business Organisation, Maheshwari, Rajendra P, Mahajan, J.P., International Book House 

 Introduction to Commerce, Vikram, Amit, Atlantic Pub 

 A Course Book on Business Environment, Cherunilam, Francis, Himalaya Pub 

 Business Environment, Cherunilam,Francis, Himalaya Pub 

 Essentials of Business Environment, Aswathappa K., Himalaya Pub 

 Essentials of Business Environment, Aswathappa, Himalaya Pub 

 Strategic Management, Kapoor, Veekkas, Taxmann 
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Total 50 Marks: with 2 Credits  

30 Marks External and 20 Marks Internal 

 

30 Marks External 

 
DURATION: 1 Hour                                                                               MARKS: 30                                                                                        

                                                                                     Any 2 out of 3 

                                                                                                                                                                                           

 
 

Q. 1 Answer the following                                                                        (15 Marks)          

a. 

b. 

 

Q. 2 Answer the following                                                                        (15 Marks)          

a. 

b. 

 

Q. 3 Answer the following                                                                        (15 Marks)          

a. 

b. 

 

 
 

20 Marks Internal 

Any 4 out of 6 
                                           

1) Class Test                                                                                            (05 Marks) 

2) Assignment                                                                                           (05 Marks) 

                        3) Presentation                                                                                           (05 Marks) 

                        4) Group Discussion                                                                                  (05 Marks) 

                        5) Quiz                                                                                                       (05 Marks) 

        6) Case Study                                                                                             (05 Marks) 

 
 

 

 

 

 

 

Note: 1) Any Four out of the above can be taken for the internal Assessment. 

2) The internal Assessment shall be conducted throughout the Semester. 
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Preface 

India is experiencing a surge in entrepreneurial endeavors. For young minds planning to 

start their businesses or manage family businesses, a deep understanding of accounting 

principles is vital for financial management, decision-making, and ensuring the growth 

and sustainability of their enterprises. Accounting serves as the cornerstone of commerce 

education. It is the language of business and forms the basis for understanding financial 

transactions, records, and statements. Learning accounting is fundamental for students 

pursuing careers in commerce. Many commerce learners aspire to become Chartered 

Accountants (CAs), Cost and Management Accountants (CMAs), or Company 

Secretaries (CS) in India. A strong foundation in accounting and financial management is 

a prerequisite for pursuing these prestigious and highly regarded professional 

qualifications. The present course designed imparts a foundation of knowledge and skills 

that are not only pertinent to academic success but also invaluable for successful careers 

in the complex and dynamic business landscape of India. Whether students aim to 

become accountants, opt for administrative services of government, entrepreneurs, 

financial analysts, or professionals in any related field, this course provides the necessary 

tools to excel in their chosen paths while contributing to India's financial stability. 

Aims and Objectives  

CO1 To recognize the fundamental accounting concepts and conventions in 

financial reporting and understand its applicability. 

CO2 To articulate the applicability and valuation of selected Accounting Standards. 

CO3 To ascertain the process of preparation of final accounts for a proprietary 

manufacturing firm. 

Learning Outcomes 

LO1 The learner will be able to identify and explain the various accounting concepts and 

conventions applicable to the accounting system. 

LO2 The learner will be able to identify, summarize, distinguish the purpose of policies 

and commute the valuation of inventory as per Accounting Standards 2 

LO3 The learner will be able to calculate the profit/loss of the manufacturing firm and 

prepare its final accounts. 

Course 
Accountancy & Financial Management -I  

(Semester I; Level 4.5) 
Credits 02 

Type Major: Mandatory 
No of Teaching 

hours 
30 

Evaluation/ 

Assessment 

Total 50 Marks = 30 Marks Semester End Evaluation 
and 20 Marks Continuous Evaluation  
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MODULES AT GLANCE 

Module 
No 

Content No of 
Hours 

1 Introduction to Accounting Concepts and Accounting 

Standards. 

15 

2 Final Accounts of Manufacturing Concern. 15 

  30 

 

Module 
No 

Content No of 
Hours 

 
 
 

1 

Introduction to Accounting Concepts & Accounting Standards. 

 Accounting Concepts and Conventions.   

 Meaning and Classification - Capital, Revenue: Expenditure and 

Receipts, Profit and Loss.  

 Accounting Standard (AS) and Ind-AS & IFRS – An Introduction, 

Concepts and Benefits.  

 AS – 1 Disclosure of Accounting Policies. 

 AS – 2 Valuation of Inventories. 

 AS - 9 Revenue Recognition. 

 Inventory Valuation and Experiential Learning- Physical Stock 

Taking Activity and Recording.  

 Practical Problems on preparation of Stock Ledger Account 

using First in First Out (FIFO Method) and Weighted Average 

Cost method.  

 Short practical problems on Valuation of Inventory as per AS 2.  

 
 

15 

 
2. 

Final Accounts of Manufacturing Concern 

 Introduction and meaning.  

 Final Accounts of Manufacturing Concern (Proprietary Firm). 

 Closing and Adjustment Entries in Final Accounts of 

Manufacturing Concern. 

 Preparation of Trading Account, Manufacturing Account, Profit & 

Loss Account and Balance Sheet. 

(Note: For Semester End Examination not more than 5 

adjustments to be asked in one practical problem)  

 
 

15 

 

Reference Books  
1. Introduction to Accountancy by T. S. Grewal, S. Chand and Company (P) Ltd., 

New Delhi. 

2. Advanced Accountancy by R. L Gupta and M Radhaswamy, S. Chand and 

Company (P) Ltd., New Delhi.  

3. Modern Accountancy by Mukherjee and Hanif, Tata Mc. Grow Hill & Co. Ltd., 

Mumbai Financial Accounting by Lesile Chandwichk, Pentice Hall of India Adin 

Bakley (P) Ltd.  
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4. Financial Accounting for Management by Dr. Dinesh Harsalekar, Multi-Tech. 

Publishing Co. Ltd., Mumbai.  

5. Financial Accounting by P. C. Tulsian, Pearson Publications, New Delhi.  

6. Accounting Principles by Anthony, R.N. and Reece J.S., Richard Irwin Inc.  

7. Financial Accounting by Monga, J.R. Ahuja, Girish Ahuja and Shehgal Ashok, 

Mayur Paper Back. 

8. Compendium of Statement & Standard of Accounting, ICAI.  

9. Guidance Notes on Accounting Standard, ICAI 

10. Indian Accounting Standards, Ashish Bhattacharya, Tata Mc. Grow Hill & Co. Ltd., 

Mumbai Financial Accounting by Williams,Tata Mc. Grow Hill & Co. Ltd., Mumbai  

11. Company Accounting Standards: Shrinivasan Anand, Taxman.  

12. Financial Accounting by V. Rajasekaran, Pearson Publications, New Delhi.  

13. Introduction to Financial Accounting by Horngren, Pearson Publications.  

14. Financial Accounting by M. Mukherjee. M. Hanif. Tata McGraw Hill Education 

Private Ltd; New Delhi.  

 

Semester End External - 30 Marks                                                        Time:  1:00 Hour 

QUESTION PAPER PATTERN Attempt any 2 out of 3 questions. 

Question 

No  

Questions Marks 

Q1 Practical/ Theory 15 

Q2 Practical/ Theory 15 

Q3 Practical/ Theory 15 

 TOTAL  30  

Note  

1. Equal Weightage is to be given to all the modules.  

2. 15 marks question may be subdivided into 8 marks + 7 marks, 10 marks + 5 marks 

and 5 marks + 5 marks + 5 marks. Internal options may be given however 

it is not mandatory.  

3. Use of simple calculator is allowed in the examination.  

4. Wherever possible more importance is to be given to the practical problems. 
 

Continuous Evaluation: Internal (20 marks)  

 Assessment/ Evaluation Marks 

1 Class Test during the lectures. (Physical/ Online mode). 

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/ puzzles) 

10 

2 Participation in Workshop/ Conference/Seminar/ Case Study/Field Visit/ 

Certificate Course/Projects/Assignments etc. (Physical/Online mode) 

10 

 

 

 



INTERNAL CONTINUOUS ASSESSMENT: 40% (20 MARKS) 

 

SEMESTER END EXAMINATION: 30 MARKS 

 

Format of Question Paper 

Time: 1 Hour  Marks: 30 

Note: 1. Attempt anyTwo questions out of Three. 

          2. Figures to the right indicate full marks. 

Q1 Answer the following question (Any 2) 15 Marks 

A.   

B.   

C.   

Q2 Answer the following question (Any 2) 15 Marks 

A.   

B.   

C.   

Q3 Write Short Notes (Any 2 out of 4) (5 Marks 

Each) 

15 Marks 

A.   

B.   

C.   

D.   

 

 

 

 

Continuous Evaluation Pattern 

1. Class Test based on objectives on-line/offline 10 Marks 

2. Assignment/ Project / Presentation 10 Marks 

3. Book review/Newspaper review (in any language)/ Case 

Study writing 

10 Marks 

 Take best of TWO out of THREE from above 20 Marks 



Mandatory Course – I 

Programme Name: B. Com. (Business Economics) 

Course Name: Economics for Professional Careers - I 

Total Credit:2 

University Assessment: 50 Marks  

 

Pre-Requisite:Thiscourserequires studentsto haveafoundationalunderstandingofbasiceconomics. 

Course Objectives:  

 To establish a comprehensive understanding of Business Economics. 

 To demonstrate and understand the various concept in the principles of demand. 

 To compare and contrast the theories of consumer behavior. 

 To develop expertise in the concept of supply and related concepts. 

Course Outcome: 

CO1:Rememberingthe meaning,scopeandimportanceofconceptsusedintheeconomics. 

CO2:Understandingtherole, problems andtypesofconcepts used intheeconomics. 

CO3:Applyingthedeterminantsofdemand,supply. 

CO4:Analysingthe consumer’sbehaviour. 

 

 

Modules Units 

Lect

ure 

Hou

rs 

3. 1. BusinessEconomicsand 

Demand 

Meaning,scopeandimportanceofBusinessEconomics.,BasicProble

msofanEconomyandRoleofPriceMechanism. 

15 
MeaningandDeterminantsofDemand,LawofDemand,Increase&Decre

aseinDemandandExpansion&ContractionofDemand. 

4. 2. 
Consumer’sBehaviourandSu
pply 

Theory of Consumer’s Behaviour 

MarshallianapproachandIndifferenceCurveapproach. 

 
15 

Meaning and Determinants of Supply, Law of Supply and 

Elasticity of Supply. 

 



Reference Books: 

1) Bradley R. Schiller, The Macro Economics Today, Tata McGraw‐Hill, 2011.  

2) B. Douglas Bernheim and Michael D. Whinston, Microeconomics, Tata McGraw‐Hill, 2011.  

3) Lipsey, R.G. and A.K. Chrystal, Economics, Oxford Univ. Press, 2007 

4) Mankiw, N.G., Economics: Principles and Applications, Cengage Learning, 2009. 

5) Pindyck, R.S. and D.L. Rubinfeld, Microeconomics, Pearson Education, 2008.  

6) Stiglitz, J.E. and C.E. Walsh, Principles of Economics, W.W. Norton, 2002.  

7) Salvatore, D.L., Microeconomics: Theory and Applications, Oxford Univ. Press, 2008. 

8) Suma Damodaran, Managerial Economics, Oxford University Press, 2006 

9) Varian, H.R., Intermediate Microeconomics: A Modern Approach, W.W. Norton, 2002. 

10) Sen, Anindya, Microeconomic Theory, Oxford Univ. Press, 1999. 

11) Koutsoyiannis, A., Modern Microeconomics, MacMillan Press, 1979. 

12) H.L. Ahuja, Business Economics, 1999.  

13) H.L. Ahuja, Principles of Microeconomics. 

 

  

Title of the Course: Entrepreneurship and Innovative Start-ups with 
Strategic Economics 
 
Programme: B. Com in Business Economics  
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 I 

Title of Paper 

 

 Credits  

 स्पर्धा परीक्षध पूर्ातयधरी- निबंर्लेखि  

   आनि सधरधंशलेखि 

 2 

 

From the Academic Year 

 

2024-25 

 
 
 
 
 
 
 
 
 
 
 



 

Sr. 

No.  

Heading  Particulars  

  

  

1  

  

 Description the 

course:  

  

Including but not 

limited to:  

स्पर्धा परीक्षध परू्ातयधरी- निबंर्लेखि  

   आनि सधरधंशलेखि . 

राष्ट्रीय शकै्षणिक धोरि - २०२० नसुार  लाग ू होिाऱ्या नवीन शकै्षणिक 

संरचनेच्या  अंतगगत अभ्यासक्रमाचे स्वरूप बहुणवद्याशाखीय ( Multi- Disciplinary) आहे. 

त्यामळेु पदवीस्तरावर णशक्षि घेिाऱ्या णवद्यार्थयाांना आपल्या मखु्य णवषयाची( Major course) 

णवद्याशाखा सोडून अन्य णवद्याशाखतेील कोित्याही णवषयांचा अभ्यास  मकु्त 

वैकणल्पक  म्हिजे  Open Elective ( OE) या स्तंभांतगगत करिे अणनवायग आह.े 

पदवीस्तरावर प्रथम व णितीय अशा  दोन वषाांत  प्रत्येकी दोन श्रेयांकनाच्या 

अभ्यासपणिका णनवडून  या स्तंभांतगगत १०- १२ श्रेयांकने प्राप्त करि े

आवश्यक आह.े  वाणिज्य व णवज्ञान शाखतेील णवद्यार्थयाांसाठी कला व 

मानव्यणवद्या शाखतेील  मराठी हा णवषय  अन्य णवद्याशाखीय णवषय ठरतो. ह े

णवद्याथी प्रस्ततु अभ्यासपणिका OE स्तंभांतगगत णनवडू शकतात . 

णवणवध स्पधाग परीक्षांमधील मराठी भाषेच्या अभ्यासपणिकांमधे सारांशलेखन आणि 

णनबंधलेखन या लेखन कौशल्यांचा  समावशे असतो. एखाद्या णवषयावर, णवषयाशी 

संबंणधत णवणवध बाजूंवर मदु्देसदू आणि सखोलपि े णनबंध लेखन करि ेही एक कला 

आह.े णनबंधाची संरचना ताणकग कदृष््टया पक्की,पटण्याजोगी असावी लागते, 

मांडिी ओघवती असावी लागते. वस्तणुनष्ठ तपशील, णवदा, माणहती, 

व्यणक्तणनष्ठ मते यांचे रसायन जमनू याव ेलागते.    सारांशलेखन ही दखेील एक 

कला आह.े णवस्ततृ मजकुराचा गाभा नेमकेपिाने व मदु्देसदू मांडिे, हे एक कौशल्य आह.े 

सारांशलेखनाचे कौशल्य शैक्षणिक क्षेिातच नाही तर कायागलयीन कामकाजात, दनैंणदन 

व्यवहारातही आवश्यक असते. सारांशलेखनाच्या प्रणक्रयेत आकलन आणि भाणषक 

कौशल्य या दोन्ही घटकांना महत्त्व आह.े 

 या अभ्यासपणिकेत णनबंधलेखन आणि सारांशलेखन ही दोन्ही कौशल्ये णशकणवली 

जािार आहते. त्यामळेु ह्या अभ्यासपणिकेतील या दोन कौशल्यांचा सराव करि ेही 

स्पधाग परीक्षांची पवूगतयारीच असेल. 

2   Vertical:  Open Elective  

  

3   Type:  Theory  

  

  

4   Credit:   2 credits (1 credit = 15 Hours for Theory in a semester)  

  



5  Hours Allotted:  30 Hours  

6   Marks Allotted:  50 Marks 

  

  

7  Course Objectives: 

१.   णनबंधलेखनाचे  स्वरूप व त्यासाठी आवश्यक कौशल्यांचा पररचय करून दिे.े   

२. प्रत्यक्ष णनबंधलेखनाची कौशल्ये  णवकणसत करि े.  

३. सारांशलेखनाचे  स्वरूप व त्यासाठी आवश्यक कौशल्यांचा पररचय करून दिे.े  

४.  सारांशलेखनाची कौशल्ये णवकणसत करि.े  

8  Course Outcomes:  

१. णवद्यार्थयाांना णनबंधलेखनाचे  स्वरूप व त्यासाठी आवश्यक कौशल्यांचा पररचय होईल.   

२. णवद्याथी प्रत्यक्ष णनबंधलेखन करण्यास सक्षम होईल. 

३. णवद्यार्थयाांना सारांशलेखनाचे  स्वरूप व त्यासाठी आवश्यक कौशल्यांचा पररचय होईल.       

४. णवद्याथी प्रत्यक्ष सारांशलेखन करण्यास सक्षम होईल.  

9  

  

Modules:- Per credit One module can be created   

 

 

Module 1: 

 घटक एक: णनबंधलेखन – संकल्पना आणि उपयोजन (६० णमणनटांच्या १५ ताणसका)  श्रेयांकन  १.  

 

  

१. णनबंध – संकल्पना व महत्त्व 

२. णनबंधाचे प्रकार- वचैाररक, णचतंनात्म, खंडनमंडनात्म या स्पधाग परीक्षांमधे णवचारल्या 

जािाऱ्या प्रकारांवर भर आणि अपेणक्षत मांडिी , भाषाशलैी इत्यादी. 

३. प्रत्यक्ष णनबंधलेखन 

 

 

 

Module 2:  

घटक दोि : सारांशलेखन – संकल्पना, आणि उपयोजन (६० णमणनटांच्या १५ ताणसका)  श्रेयांकन १ 

 

  

१. सारांश – संकल्पना व महत्त्व 

२. सारांशलेखन तंि 

                 ३ .प्रत्यक्ष सारांशलेखन 



10  Text Books:  N.A. 

 

11  

Reference Books:  

१. व्यावहाररक मराठी, ल. रा. नणसराबादकर, भाषा णवकास संशोधन संस्था,  कोल्हापरू, २०२३ 

२. व्यावहाररक मराठी, प्रकाश परब, णमथनु प्रकाशन, डोंणबवली पवूग, मुंबई, १९८९   

३. मराठी भाणषक कौशल्य णवकास , परृ्थवीराज तौर (संपा.),  अथवग      पणललकेशन्स, धळेु,  २०१८ 

४. व्यावहाररक मराठी, स्नेहल तावरे (संपा.), स्नेहवधगन प्रकाशन, पिु,ेचौथी आवतृ्ती, २०११  

५. उपयोणजत मराठी, केतकी मोडक आणि इतर (संपा.), पद्मगंधा प्रकाशन, २०१२   

६. सगुम मराठी व्याकरि, मो. रा.वाळंबे, णनतीन प्रकाशन, पिु,े २०१६(एकावन्नावी आवतृ्ती)  

७. मराठी निबधं : उद्गम आणि विकास, गगरीश मोरे, स्िरूप प्रकाशि, औरंगाबाद, २००९  
12  Internal Continuous Assessment: 40%  

  

External, Semester End 

Examination 60%  

Individual Passing in Internal 

and External Examination  

13  Continuous Evaluation through:           

Quizzes, Class Tests, presentation, 

project, role play, creative writing, 

assignment etc( at least 3 )    

 अंतर्ात चधचिी परीक्षध : २०  रु्ि 

चाचिी परीक्षा (लेखी/ ऑनलाईन) / प्रकल्प/ 

गहृपाठ  - २०  गिु 

 

 

 

 

 

14  Format of Question Paper: for the final examination  

बनिर्ात परीक्षध ३०  रु्ि (रे्ळ एक तधस) 

 प्र.१ घटक क्र.१ वर आधाररत अतंगगत पयागय असलेला  प्रश्न- १५  गिु 

 प्र.२ घटक क्र.२ वर आधाररत अतंगगत पयागय असलेला  प्रश्न- १५  गिु     
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Sr. 

No.  

Heading Particulars  

1  

  

 Description of the course :  

  

Including but not limited to : 

Introduction to Environment 

The "Introduction to Environment" curriculum is designed 

specifically for First Year Students. It aims to explore the 

dynamics of our natural world, empowering students from 

diverse academic backgrounds to develop a holistic 

understanding of environmental issues and their 

relevance in contemporary society. 

In an age marked by environmental challenges, climate 

change, and sustainability concerns, understanding the 

environment is essential for informed decision-making 

and responsible citizenship. This curriculum provides 

students with the foundational knowledge and awareness 

necessary to navigate complex environmental issues, 

fostering a sense of environmental stewardship and 

empowering them to contribute positively to sustainable 

development initiatives. 

The knowledge gained from this curriculum has 

applications across various sectors and professions. 

Whether pursuing careers in business, government, 

academia, or non-profit organizations, students will find 

the principles and concepts explored in this course 

invaluable. From implementing sustainable business 

practices to designing conservation strategies, students 

will develop critical thinking, problem-solving, and 

communication skills essential for addressing 

environmental challenges in diverse contexts. 

Professionals with a strong foundation in environmental 

studies and sustainability principles are increasingly 

sought after across various industries and sectors. From 

environmental consulting firms to corporate enterprises, 

there is a growing demand for individuals equipped to 

address environmental challenges, formulate sustainable 

policies, and drive positive change. Graduates of this 

program can pursue diverse career paths, including 

environmental analysts, sustainability coordinators, 

conservation scientists, environmental educators, and 

policy advisors, among others, contributing to a more 

sustainable and resilient future. 

2   Vertical :  Open Elective 



3   Type :  Theory 

4   Credit:   2 credits ( 1 credit = 15 Hours for Theory) 

5  Hours Allotted :  30 Hours 

6   Marks Allotted:  50 Marks  

7  Course Objectives:  ( List some of the course objectives )  

1. To demonstrate and analyse the knowledge of the facts and processes of the 
environment. 
2. To understand the functioning and structure of the ecosystem. 
3. To understand the types and importance of natural resources. 
4. To create awareness about the existence and importance of biodiversity. 

8  Course Outcomes: ( List some of the course outcomes )  

On successful completion of this course, students will be able to: 

1. Understand and explain the basic concepts of environment and ecosystem. 
2. Understand the types and utility of natural resources. 
3. Understand the biodiversity in the environment and help to conservation of biodiversity. 

9  

  

Modules:- Per credit One module can be created   

  

Module 1: Introduction to Environmental Studies (7 Hours) 
 

1. Environmental Studies: Definition, Nature, and Scope 
2. Environment: Components and Types 
3. Structure of Environment 

Module 2: Ecosystem (8 Hours) 
 

1. Ecosystem: Concept and Components  
2. Functioning and Structure of the Ecosystem 
3. Types of Ecosystems 

Module 3: Natural Resources (8 Hours) 
 

1. Natural Resources: Definition, and Classification 
2. Importance of Natural Resources 
3. Environmental Problems Associated with Forest and Water Resources 

Module 4: Biodiversity and its Conservation (7 Hours) 
 

1. Biodiversity: Definition, Types and Importance 
2. Hotspots of Biodiversity in the World and India 
3. Threats to Biodiversity and Conservation 



10  Text Books: 
 

1. Bharucha Erach, 2004, Textbook for Environmental Studies, University Grants 
Commission, New Delhi (Available free on the web) 

2. Rajagopalan, R. (2011). Environmental Studies: From Crisis to Cure. India: Oxford 
University Press. 

3. घारपुरे विठ्ठल (२०१९) ‘पर्ाािरण शास्त्र’ वप िंपळापुरे अडँ पाब्लीशर्ा, नागपूर.  
4. देिरे, परमार, बुटाला (२०१३) ‘पर्ाािरण भूगोल’ हिमालर्ा पब्ब्लशशिंग िाउर्, मुिंबई. 

5. परमार, बोरर्े ि इतर (२०२२) ‘पर्ाािरण भूगोल’ हिमालर्ा पब्ब्लशशिंग िाउर्, मुिंबई. 

 

11  Reference Books: 
 

1. Chiras, D. D and Reganold, J. P. (2010). Natural Resource Conservation: 
Management for a Sustainable Future.10th edition, Upper Saddle River, N. J. 
Benjamin/Cummins/Pearson. 

2. Miller, G. T., & Spoolman, S. (2015) Environmental Science. Cengage Learning. 
3. Mohanta R., Sen A., Singh M.P., 2009, ‘Environmental Education - Vol. 1’, APH 

Publishing Corporation New Delhi. 
4. Perman, R., Ma, Y., McGilvray, J., and Common, M. (2003) Natural Resource and 

Environmental Economics. Pearson Education. 
5. Perumal M., Veerasekaran R., Suresh M., Asaithambi M., 2008, ‘Environmental and 

Ecological issues in India’, Abhijeet Publication, Delhi 
6. Prabu P.C., Udayasooriyan C., Balasubramanian G, 2009, ‘An introduction to Ecology 

and Environmental Science’, Avinash Paperbacks, New Delhi. 
7. Reddy K. P., Reddy D. N., 2003, ‘Environmental Education’, Neelkanth Publication, 

Hyderabad. 
8. Santra S.C., 2004, ‘Environmental Science’, New Central Book agency Pvt Ltd, 

Kolkata. 
9. Sinha, N. (2020) Wild and Wilful. Harper Collins, India. 
10. Tiwari V., 2009, ‘A textbook of Environmental studies’, Himalaya Publications House, 

New Delhi 
11. Tomar  A., 2007, ‘Environmental Education’, Kalpaz publication, New Delhi  
12. William M., Grossa J., 2002, ‘Environmental Geography - Science, Land use and 

Earth Systems’,  John Wiley and Sons Inc USA. 
13. Wright R., 2008, ‘Environmental Science - Towards sustainable future’, Eastern 

Economy Edition, Prentice Hall Inc, New Jersey, U.S.A 

14. र्ुभाषचिंद्र र्ारिंग (१९९९) पर्ाािरण भूगोल, विद्र्ा प्रकाशन, नागपूर. 
15. घोलप (२०००) ‘पर्ाािरण शास्त्र’ ननशशकािंत प्रकाशन, पुणे 

12  Internal Continuous Assessment: 40%  

  

External, Semester End Examination: 60%  

Individual Passing in Internal and 

External Examination  

13  Continuous Evaluation through:  

Quizzes, Class Tests, presentations, 

projects,  role play, creative writing, 

assignments etc.( at least 3) 

 

  

Semester-End Examination of 30 Marks 

 

1. This examination shall be of 1 Hour 
duration. Maximum marks 30.  
2. There shall be two questions each of 15 



Internal Continuous Assessment of 20 

Marks 

 

1. One Assignment/Project work/Case 

study /Presentation /Seminar /Field visit 

report/Book review etc. to be conducted in 

the given semester before the Semester 

end examination. (Marks – 10) 

2. One online/ offline class test (Marks – 5) 

3. Active participation in regular class 

instructional deliveries and fieldwork. & 

Overall conduct as a responsible learner, 

mannerism and articulation and exhibit of 

leadership qualities in organizing 

environment-related activities (Marks – 5) 

marks.  
3. All questions shall be compulsory with 
internal choice within the questions. (Each 
question will be of 15 marks with options.)  
  

  

14  Format of Question Paper: for the final examination 

 

Q. 1. Based on Module – 1 & 2 (15 Marks)  

Q. 2. Based on Module – 3 & 4 (15 Marks)  
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VSC Semester 1 
Business Etiquettes and Corporate Grooming 

PROGRAM B.COM 

SEMESTER I 

COURSE TITLE Business Etiquette and Corporate Grooming 

VERTICLE 

/CATEGORY 
VSC 1 

COURSE LEVEL 4.5 

COURSE CODE  

COURSE CREDIT 2 

HOURS PER WEEK 

THEORY 
2 

HOURS PER WEEK 
PRACTICAL/TUTORIAL 

NA 



                                                 COURSE DESCRIPTION 

The course in business etiquette and corporate grooming introduces concepts related to 

business etiquette and corporate grooming and its applications in the contemporary context. 

                                                        COURSE OBJECTIVES 

At the end of the course, students will be able to 

1. Identify basic concepts related to business etiquette and corporate grooming. 

2. Discuss the concepts in the context of effective writing and business correspondence. 
3. Discuss its applications in different settings and appreciate the key minimum standards 

        required by etiquette   practice    Level of Knowledge: Conceptual and application 

COURSE OUTCOME 

CO1: Enable the learners to understand the etiquette required in business 

CO2: Help the learners know the concept of corporate grooming  

CO 3: Enable the learners to understand the application of business etiquette and corporate grooming 


                                                 ORGANISATION OF THE COURSE 

UNIT 

NO 
COURSE UNITS AT A GLANCE 

TOTAL 

HOURS 

1 Business Etiquettes 15 

2 Corporate Grooming   15 

TOTAL HOURS 30 
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COURSE DESIGN 

Unit 1 –Business Etiquettes – (15) 

 

 Business Etiquettes- Concept, Principles, Significance of Business Etiquettes 

in 21st Century Professional Advantage; Need and Importance of 

Professionalism Minimum standards  required by etiquette practice. 

 Workplace Etiquette, E-Mail Etiquette, Telephone Etiquette Dining Etiquette, 

Meeting Etiquette and Presentation Etiquettes. 

 

PEDAGOGICAL APPROACH: Lecture Method, Role Play and Assignments 

Unit 2 – Corporate Grooming  (15) 

 

 Corporate Grooming  - Concept, Hygiene and Grooming Guide - Posture and 

Gesture – Yes’s and NO’s of Grooming, Appearance and Attire,  Clothes 

Encounters - Gauge in brain (Formal vs informal), Connecting and Building 

Rapport - Listening Skills, Conversational Skills, Body Language. 

 Emotional intelligence: Importance, concept, theory and measurements. Stress 

Management: Strategies for preventing and relieving stress. Time 

management: Meaning; Techniques and styles. 

PEDAGOGICAL APPROACH: Lecture Method, Case study and Role Play 

 

          REFERENCES:- 

• Lillian H. Chaney, Jeanette S. Martin. The Essential Guide to Business Etiquette 

• Sarvesh Gulati (2012), Corporate Grooming and Etiquette, Rupa Publications India Pvt. 

Ltd. 

• Thomas Means (2009), Business Communication. 

• Nancy R. Mitchell Etiquette Rules Wellfeet Press 2017 A filed guide to modern manners 

 


 




















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


Total 50 Marks: with 2 Credits  

30 Marks External 
DURATION: 1 Hour                                                                               MARKS: 30                                                                                        

                                                                                     Any 2 out of 3 

                                                                                                                                                                                          
 

Q. 1 Answer the following                                                                        (15 Marks)          

a. 

b. 

 

Q. 2 Answer the following                                                                        (15 Marks)          

a. 

b. 

 

Q. 3 Answer the following                                                                        (15 Marks)          

a. 

b. 

----------------------------------------------------------------------------------------------------------------------------- 

20 Marks Internal 
                                           

1) Class Test                                                                                            (05 Marks) 

2) Assignment                                                                                           (05 Marks) 

                        3) Presentation                                                                                           (05 Marks) 

                        4) Group Discussion                                                                                  (05 Marks) 

                        5) Quiz                                                                                                       (05 Marks) 

        6) Case Study                                                                                             (05 Marks) 

 

 

 

Note: 1) Any Four out of the above can be taken for the internal Assessment. 

2) The internal Assessment shall be conducted throughout the Semester. 
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Preface  

Agriculture plays a pivotal role in the Indian economy being one of the dominant contributors to Gross 

Domestic Product (GDP) and Employment. In an era of increasing economic and climate uncertainty and 

fluctuating commodity prices, it is essential for farmers to have strong financial management skills to 

ensure the long-term sustainability of their operations. Furthermore, modern agriculture is becoming 

increasingly data-driven, with technologies like precision agriculture, IoT, and data analytics playing a 

significant role. This calls for increased accountability and transparency in its work.  

Farm accounting thereby provides the foundation for collecting, analysing, and interpreting financial data, 

enabling farmers to make data-driven decisions that can optimize their operations and increase efficiency. 

Also, the 21st-century agricultural landscape is ripe for innovation and entrepreneurship. Knowledge of 

farm accounting can help learners explore new business models, such as Organic farming, Agri-tourism, 

or Value-added processing, and manage the financial aspects of their ventures. 

Learners with knowledge of farm accounting can procure jobs in accounting positions in Food Production 

Companies, Food Processing Companies, Farming Industries, Farming Equipment Manufacturing 

Industries, Agrochemical Industries Public and Private Sectors, Chartered Accounting firms handling their 

accounts etc. They would also be able to venture their start-ups in Agribusiness supporting rural 

economy.  

 

Aims and Objectives  

CO1 To articulate the significance and necessity of farm accounting in modern agricultural 

practices. 

CO2 To summarize and interpret the principal requirements of Ind AS 41.  

CO3 To demonstrate the preparation and maintenance of different types of farm records through 

specimen examples. 

CO4 To demonstrate the application of various accounting principles in preparation of final 

accounts of a farm.   

Learning Outcomes 

LO1 The learner will be able to summarize the role and importance of farm accounting and 

discuss the application of technology in context of farm accounting.  

LO2 The learner will be able to evaluate the scope, objectives and accounting treatment of Ind 

Course 
Recent Trends in Accounting -I  

(Semester I; Level 4.5) 
Credits 02 

Type VSC, SEC: (VSEC) 
No of Teaching 

hours 
30 

Evaluation/ 

Assessment 

Total 50 marks = 30 Marks Semester End Evaluation and  

20 Marks Continuous Evaluation  
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AS 41.   

LO3 The learner will be able to identify, prepare and create specimen examples of different farm 

records to illustrate their proper maintenance.  

LO4 The learner will be able to distinguish between income and expenditure and prepare farm 

trial balance, trading account, profit and loss account and its balance sheet.   

MODULES AT GLANCE 
Module 

No 

Unit  Content No of 

Hours 

1 I Introduction to Farm Accounting. 05 

II Indian Accounting Standard (Ind-AS) 41.  05 

2 III Book-Keeping and Accounting – Farm Accounting. 10 

IV Preparation of Final Accounts.  10 

   30 

 

Module 
No 

Content No of 
Hours 

 
 
 

1 

Unit I: Introduction to Farm Accounting  

 Importance and Need for Farm Accounting.  

 IoT, Data Analytics with reference to Farm Accounting. 

Unit II: Indian Accounting Standard (Ind-AS) 41 

 Introduction, Objective and Scope.  

 Key Definitions- Agriculture activity, Bearer Plant and Biological 

Asset. 

 Recognition  

 Measurement  

 Treatment of gain and losses and government grants. 

 Disclosure requirements 

 
 

05 
 
 
 
 
 
 
 

05 

 
 
 
 

2. 

Unit III - Book-keeping and Accounting – Farm Accounting  

 Introduction and Types of Farm Records.  

 Objectives of Farm Records.  

 Reasons/Purpose of Farm Record Maintenance.  

 Types of Farm Records- Specimen.  

(Muster roll, Overseer’s diary, Cultivation register, Cashbook, Stock 

book, Issue register, Receipt register, Labour requisition book, 

Attendance register, Deadstock, Ration book, Peon book, General 

register). 

Unit IV – Preparation of Final Accounts  

 Concepts of Revenue & Capital: Income and Expenditure. 

 Preparation of Trial balance.  

 Preparation of Farm Trading and Profit & Loss Account.  

 Preparation of Balance Sheet. 

 
    
 
  10 
 
 
 
 
 
 
 
 
     
 
  10 
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Reference Books 

1. Agricultural Finance and Management: S Subba Reddy and P Raghu Ram: Edition 2018 

2. Agricultural Accounting: Steven M Bragg CPA Edition: 2022 

3. Financial Management for Farmers and Rural Managers: Waren Martyn: Fourth Edition 

4. Financial Management for Agri Business: Scientific Publishers: Edition. 2010 

5. Fundamentals of Agriculture: R.L. Arya and P.L. Gupta: Scientific Publishers Edition.  

6. Handbook of Agriculture by ICAR (Indian Council of Agricultural Research): Sixth Revised 

Edition 

7. Introduction to Agricultural Economics :Pearson: Sixth Edition 2019 

8. Ind AS Ready Reckoner: Parveen Sharma and Kapileshwar Bhalla Edition 2023. 

9. Guidance Note Ind As 41: Ministry of Corporate Affairs 

10. Ind AS 41 Quick Summary: ICAI.  

 

Semester End Evaluation: External - 30 Marks                 Time:  1:00 Hour  

Question Paper Format:  Attempt any 2 out of 3 questions 

Question No  Questions Marks 

Q1 Practical/ Theory 15 

Q2 Practical/ Theory 15 

Q3 Practical/ Theory 15 

 TOTAL  30  

Note  

5. Equal Weightage is to be given to all the modules.  

6. 15 marks question may be subdivided into 8 marks + 7 marks, 10 marks + 5 marks and 5 marks + 

5 marks + 5 marks. Internal options may be given however it is not mandatory.  

7. Use of simple calculator is allowed in the examination.  

8. Wherever possible more importance is to be given to the practical problems. 

 

Continuous Evaluation: Internal (20 marks)  

 Assessment/ Evaluation Marks 

1 Class Test during the lectures. (Physical/ Online mode). 

(Short notes/ MCQ’s/ Match the Pairs/ Answer in one sentence/ puzzles) 

10 

2 Participation in Workshop/ Conference/Seminar/ Case Study/Field Visit/ 

Certificate Course/Projects/Assignments etc.  (Physical/Online mode) 

10 
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for B.Com. 

 

2 

From the Academic Year 

 

2024-2025 

 
 
 
 



Sr. 

No. 

Heading  Particulars   

  

1  

  

 Description the course:  

  

Including but Not limited to:  

Business Communication Skills I (B.Com.) 

Business communication is an integral part of the 

commercial and corporate world. The growth of 

commercial organizations is directly linked to the 

effectiveness of their methods of communication with 

all their stakeholders. The success of an organization 

is also closely linked to its image building. As a 

discipline, business communication has changed 

diametrically and exponentially because of the rapid 

changes in information technology. 

In this scenario, it is imperative that all corporate 

professionals should have command over the various 

dimensions of business communication including the 

intentional and unintentional, the verbal and non-

verbal, the in-person and the digital. 

The systematic study of business communication 

prepares the learners to become capable entrepreneurs, 

professionals, team-members and managers in today’s 

competitive, networked and digitized business world. 

2   Vertical :  Ability Enhancement Course  

3   Type :  Theory  

  

4   Credit:   2 credits  

(1 credit = 15 Hours for Theory or 30  

Hours of Practical work in a semester)  

  

5  Hours Allotted :  30 Hours   

6   Marks Allotted:  50 Marks  

  

7  Course Objectives:  

1. To make learners familiar with the basics of business communication theory. 

2. To make learners aware of digital communication for personal and business 

use. 

3. To improve learners’ understanding of verbal and non-verbal communication.  

4.  To enable learners with effective business correspondence skills. 



8  Course Outcomes:  

At the end of the course, learners will be able to: 
1. Understand the basics and significance of business communication theory. 

2. Adapt to and use digital communication methods for personal and business   

purposes. 

3. Grasp and effectively use the nuances of verbal and non-verbal 

communication. 

4. Improve their skills in business correspondence. 

9  

  

Modules:- Per credit One module can be created   

  

Module 1: Introducing the Theory of Business Communication       (15 Lectures) 

  

1. Concept of Communication  

-    Definition and meaning of communication  
- Process of communication  
- Need of communication  
-      Feedback  
 

2. Communication at the Workplace 
  -  Channels of communication: Downward, Upward, Horizontal, Grapevine 
  - Methods of communication: Verbal and non-verbal    
 
 3. Impact of Digital Technology on Communication 
    - Internet-enabled communication; Email 
    - Social media: FaceBook, Twitter, Instagram, WhatsApp 
 
 
 
 
 
 
 
 
 
 

Module 2: Business Correspondence              (15 Lectures) 
 

1.   -  Parts of a business letter 

- Layouts of a business letter  
 

       2.   - Job application with bio-data 
              - letter of appointment 
              -  letter of appreciation 
              -  letter of resignation 



 
       3.   - Emails: Job application via email  
              -  writing and responding to official emails 

10  Text Books: N.A. 

 

 

11  
Reference Books: 

 

 

1. Ashley, A. A Handbook of Commercial Correspondence. New Delhi: Oxford University 
Press, 1992. 
2. Aswalthapa, K. Organisational Behaviour. Mumbai: Himalaya Publications, 1991.  
3. Balan, K.R. and Rayudu, C. S. Effective Communication. New Delhi: Beacon Books, 
1996. 
4. Bangh, L. Sue, Fryar, Maridell and Thomas David A. How to Write First Class 
Business Correspondence. N.T.C. Publishing Group USA, 1998. 
5. Benjamin, James. Business and Professional Communication Concepts and 
Practices. New York: Harper Collins College Publishers, 1993.  
6. Britt, Deborah. Improving Business Communication Skills. Kendall Hunt Publishing 
Co., 1992. 
7. Bovee Courtland, L. and Thrill, John V. Business Communication Today. McGraw 
Hill, New York, Taxman Publication, 1989.  
8. Drucher, P.F. Technology, Management and Society. London: Pan Books, 1970.  
9. Eyre, E.C. Effective Communication Made Simple. Kolkata: Rupa and Co.,1985.  
10. Ecouse, Barry. Competitive Communication: A Rhetoric for Modern Business. New 
Delhi: OUP, 1999.   
11. Fisher, Dalmar. Communication in Organisation. Mumbai: Jaico Publishing House, 
1999. 
12. Frailley, L.E. Handbook of Business Letters. Revised Edn. New Jersey: Prentice 
Hall Inc., 1982.  
13. Flyn, Nancy. The Social Media Handbook. Wiley, 2012. 
14. Gartside, L.E. Modern Business Correspondence. Plymouth: McDonald and Evans 
Ltd, 1980.  
15. Ghanekar, A. Communication Skills for Effective Management. Pune: Everest 
Publishing House, 1996. 
16. Labade, Sachin, Katre Deepa et al. Communication Skills in English. Orient 
Blackswan, Pvt Ltd, 2021. 
17. Shainesh, G. and Githa Heggde. Social Media Marketing: Emerging Concepts and 
Applications. Springer Nature Singapore, 2018 

 



12  Internal Continuous Assessment: 40%  

  

External, Semester End Examination 

60% 

Individual Passing in Internal and 

External Examination  

13  Continuous Evaluation through:  

• Performance in activities:     10 marks 
(The class may be divided into batches to conduct the oral activities by creating 
formal schedule for the same before the semester End Examination.)  

• Written assignments or projects:                         10 marks  
(Learners will have to write and submit written assignments in a timely manner.)  

Suggested Activities: 

• Use of social media accounts for purpose of business communication  

• Making short presentations on given topics 

• Official letter writing/ email writing exercises 

• Role play focusing on channels and methods of communication 
  

14  Format of Question Paper: for the final examination   

 

External / Semester End Examination Marks: 30                Time: 1 Hours 
 

Q.1. Essay Type Questions (Any One out of two on Unit I)                       Marks 10 

Q.2. Essay Type Questions (Any One out of two on Unit II)                      Marks 10 

Q.3. Short Notes/Problem (Any Three out of five on all Units)                   Marks 10 
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Title of the Course Indian Constitution   

Semester – Sem I  

Syllabus for Two Credit  

 
  

(With effect from the academic year 2024-25) 
 

 

 

 

 

 

 



 

  
PROGRAM BA /BSc/ BCOm 

SEMESTER  I  

COURSE TITLE   Indian Constitution  

VERTICLE /CATEGORY  E (Value Education Course)  

COURSE LEVEL  50  

COURSE CODE     

COURSE CREDIT  2  

HOURS PER WEEK THEORY  2  

HOURS PER WEEK PRACTICAL/TUTORIAL     

   

  

   

COURSE OBJECTIVE  

 Learners will be enabled to understand the basics of Indian 

Constitution.  

 Significantly the learners will understand the significance and 

functionality of Fundamental Rights, Fundamental Duties and Directive 

Principles.  

 The learners will be enabled to understand   the role of Indian 

Judiciary in Protecting Fundamental Rights.   

 

 

 

 

COURSE OUTCOME 

CO1: Learners will be   empowered to understand the basic structure, nature of 

Indian Constitution  

CO2: Learners will understand their and other citizens   fundamental rights and 

duties towards the nation.  

CO3: Learners will be equipped with the role of Indian Judiciary in protecting 

Fundamental Rights of citizens and will be able to describe areas of criminal 

justice, law and society through a critical analysis of the subject.  

.   

 

 

 

 

 

 
 



 

ORGANISATION OF THE COURSE 
 

   

UNIT 

NO   

COURSE UNITS     HOURS PER 

WEEK   

1   Indian Constitution: Characteristics   10  

2   Fundamental Rights, Fundamental Duties and Directive 

Principles of State Policy   

10  

3   Judiciary: Introduction to Supreme Court, Powers, and 

Functions of the Supreme Court   

Introduction to High Court Powers and Functions of the High 

Court   

Public Interest Litigation, Judicial Activism   

10  

   TOTAL HOURS   30  

   

COURSE DESIGN  

UNIT TITLE   OUTCOME   

  

DESCRIPTION  PEDAGOGICAL 

APPROACH  

INTRODUCTION TO 

CONSTITUTION  

  

Learners will 

understand the 

importance of 

preamble in the 

implementation 

of constitution.  

Constitution meaning of 

the term, Significance of 

constitution, Preamble, 

Features of constitution 

and basic structure of 

Indian Constitution  

Chalk and talk 

method, Case laws  

FUNDAMENTAL 

RIGHTS, 

FUNDAMENTAL 

DUTIES AND 

DIRECTIVE 

PRINCIPLES  

Learners will 

understand the 

fundamental 

rights and duties 

towards the 

nation and 

people.  

Fundamental rights (Art 

12 to Art 35), 

Fundamental Duties and 

Directive Principles of 

state policy  

Chalk and talk 

method, Case laws  

  

JUDICIARY  

Learners will be 

able to 

summarize the 

process of 

judicial review 

and identify 

criteria used by 

courts to evaluate 

the 

constitutionality 

of criminal law 

of India.  

Introduction to Supreme 

Court, Powers, and 

Functions of the 

Supreme Court,   

Introduction to High 

Court, Powers and 

Functions of the High 

Court, Public Interest 

Litigation and Judicial 

Activism.  

Chalk and talk 

method, Case laws.  

  



   

CONTINUOUS ASSESSMENT TESTS (CAT) & SEMESTER END 

EXAMINATION (SEE) 
 

NATURE OF 

ASSESSMENT  

MARKS  METHODOLOGY  COURSE 

OUTCOME  

CAT 1  * 10  Online Quiz, Open book 

test, Class test, 

Assignment and Viva  
 

CO1  

CAT 2 * 10  Online Quiz, Open book 

test, Class test, 

Assignment and Viva  
 

CO1, CO2  

CAT 3 * 10  Online Quiz, Open book 

test, Class test, 

Assignment and Viva  
 

CO3  

SEE  30  Four questions of 10 

marks each (from each 

course unit), to be 

attempted any 3, 10 

marks may be 

subdivided into two sub 

questions of 5 marks  

CO1, CO2,CO3  

  *Any Two for 20 marks 
 

 

ESSENTIAL 

READINGS  

Durga Das Basu- Introduction to the Constitution of 

India  

ADDITIONAL 

READINGS  

J. N. Pande – Constitution of India  

   

     
Syllabus Drafting Committee 

Dr. Swati Rautela  Professor and Head Department of Law  

Dr. Rajeshri Varhadi Professor and In charge Director 

Dr. Sanjay Jadhav Associate Professor 

Prof. Uma Nehare Assistant Professor  
 

 

                                                                                               Signature:  
                                                                                        Prof. Kavita Laghate 
                                                                                    Chairman of Board of Studies in Value Education 
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University of Mumbai 

 

 

 
 

 

 

 
 

Syllabus for 

Indian Knowledge System  

Board of Studies in Indian Knowledge System 

UG First Year Programme 

Semester  

 

 I OR II 

Title of Paper 

 

Credits  

 

I) Indian Knowledge System  

2  

( either I or II Semester) 

From the Academic Year 

 

2024-2025 

 

 

 

 



 

 

 

 

 

 1. Introduction to IKS 

(What is knowledge System, Characteristic Features of Indian Knowledge System) 
 

2. Why IKS? 

(Macaulay’s Education Policy and its impact, Need of revisiting Ancient Indian Traditions)  
 

3. Scope of IKS 

(The Universality of IKS (from Micro to Macro), development form Earliest times to 18th Century CE)  
 

4. Tradition of IKS 

(Ancient Indian Education System: Home, Gurukul, Pathashala, Universities and ancient educational centres)  

Sr. 

No.  

Heading  Particulars  

  

1  

  

 Description the course :  

 Including but Not limited to :  

Introduction, relevance, Usefulness, Application, interest, 

connection with other courses, demand in the industry, job 

prospects etc.  

2   Vertical :  Major/Minor/Open Elective /Skill Enhancement / Ability  

Enhancement/Indian Knowledge System ( Choose By  √ )   

3   Type :  Theory / Practical  

4   Credit:   2 credits ( 1 credit = 15 Hours for Theory or 30 Hours of 

Practical work in a semester )  

5  Hours Allotted :  30 Hours  

6   Marks Allotted:  100 Marks  

7  Course Objectives:  ( List some of the course objectives )  

1.   To sensitize the students about context in which they are embedded i.e. Indian culture and    

      civilisation including its Knowledge System and Tradition.  

2.   To help student to understand the knowledge, art and creative practices, skills and values in ancient  

      Indian system. 

3.   To help to study the enriched scientific Indian heritage.  

4.   To introduce the contribution from Ancient Indian system & tradition to modern science &    

      Technology. 

8  Course Outcomes: ( List some of the course outcomes )  

1.   Learner will understand and appreciate the rich Indian Knowledge Tradition 

2.   Lerner will understand the contribution of Indians in various fields  

3.   Lerner will experience increase subject-awareness and self-esteem 

4.   Lerner will develop a comprehensive understanding of how all knowledge is ultimately intertwined  

9  Modules:-  

 Module 1: ( 10 Hours )  



5.   Relevant sites in the vicinity of the Institute 

      (Water Management System at Kanheri, Temple Management of Ambarnath, etc.) 

Module 2: ( 10 Hours )  

1.   Medicine (Ayurveda) 

2.    Alchemy 

3.    Mathematics 

4.    Logic 

5.    Art of Governance (Arthashastra) 

Module 3: (10 Hours) (Select Any FIVE out of the following)  

1.    Aesthetics 

2.    Town Planning  

3.    Strategic Studies 

4.    Krishi Shastra 

5.    Vyakaran & Lexicography 

6.     Natyashastra 

7.     Ancient Sports 

8.     Astronomy 

9.     Yoga and Wellbeing 

10.   Linguistics 

11.   Chitrasutra 

12.   Architecture 

13.   Taxation 

14.   Banking 

15.   Trade and Commerce  

10  Reference Books 

1. Concise history of science in India- D.M. Bose, S.N Sen, B.V. Subbarayappa. 

2. Positive sciences of the Ancient Hindus- Brajendranatha seal, Motilal Banrasidas, Delhi 1958. 

3. History of Chemistry in Ancient India & Medieval India, P.Ray- Indian Chemicals Society, Calcutta 1956 

4. Charaka Samhita- a scientific synopsis, P. Ray & H.N Gupta National Institute of Sciences of India, New 

Delhi 1965. 

5. MacDonnell A.A- History of Sanskrit literature 

6. Winternitz M- History of Indian Literature Vol. I, II & III 

7. Dasgupta S.N & De S.K- History of Sanskrit literature Vol. I. 

8. Ramkrishna Mission- cultural heritage of India Vol. I, II & III. 

9. Majumdar R. C & Pushalkar A.D- History & culture of the Indian people, Vol. I, II & III. 

10. Keith A.B- History of Sanskrit literature. 

11. Varadachari V- History of Sanskrit literature Chaitanya Krishna- A new History of Sanskrit 

11  Continuous Internal Assessment: 40%  

  

Semester End Examination : 60%  

12  Continuous Evaluation through:  

Assignment/ Presentations/ Projects 

(Group/Individual) / Field Visit Report  

20 Marks,  

class Test / MCQ Test 10 Marks,  

Overall Conduct and Class Participation 10 

  

  

  

  

  

  



Marks  

13  Format of Question Paper: for the final examination   

Q1. Attempt any TWO Questions out of FIVE.                             10 Marks  

Q2. Attempt any FIVE Questions out of TEN                               25 Marks 

Q3. Attempt any FIVE Questions out of FIFTEEN.                      25 Marks  

  

 
 
 
 
 

Sign of the BOS 
Chairman 
Name of the 
Chairman 
Name of the BOS 

 Sign of the                        
Offg. Associate Dean 
Name of the Associate 
Dean  
Name of the Faculty 

Sign of the                         
Offg. Dean 
Name of the Offg. Dean  
Name of the Faculty 

 



                                                                                                                          AC – 24/11/2023 

                                   Item No. – 8.4 (N) - 3 

 

 

As Per NEP 2020 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

University of Mumbai 
 

 

 
  

 

Title of the Program 
 

Co-Curricular Course  
NATIONAL SERVICE SCHEME 

 
 

SEM I & SEM II 
 

Syllabus for Two Credit  

 

(With effect from the academic year 2024-25) 
 

 

 

 

 

 

 

 

 

 

 

 



UNIVERSITY OF MUMBAI 

National Service Scheme 

 

1.1 Preamble: 

Students in the National Service Scheme are better able to comprehend all the most recent ideas. 

These courses include an Introduction to National Service Scheme that covers the concept of social 

services, which are a variety of public services meant to offer support and help to targeted specific 

groups, most often the underprivileged. They could be offered by individuals, autonomous, private 

entities, or under the management of a government body. 

1.2 Objectives of the Course: 

1. To Introduce National Service Scheme to learners and explain how it is used in current social 

studies. 

2. To make the students aware of the need of having a foundation in social science and NSS. 

3. To introduce students to social concepts and issues in society, as well as to get involved in 

resolving social issues. 

1.3 Learning Outcomes of the Course: The students will be able to 

1. The course will help students comprehend the foundations of the National Service Program. 

2. To understand the unique camping program. 

3. Students will learn about the regular activities of NSS. 

1.4. Programme Specific Outcomes: 

1. Students will be familiar with NSS fundamentals and history, particularly as they pertain to 

social work. 

2. Students will recognize NSS and its ongoing operations.  

1.5 Programme Outcomes: 

1. Students will comprehend fundamental ideas and facts about the National Service Program. 

2. Students will learn the essentials of NSS-related procedures. 

3. Students will learn social work skills (such as Voter Awareness, Campus Cleanup, Tree 

Plantation, and Rallies). 

1.6 Modes of Internal Evaluation: Assignment, Tutorial, Presentation, MCQs via Google, Field 

Visits, any other suitable mode along with marks for Attendance of the students. 

  



UNIVERSITY OF MUMBAI 

           Semester I 

                                                     NSS CC 

Sub: - Introduction to National Service Scheme 

Credits: 02  Marks:50  

 

Unit SEMESTER 1 No. of 

Numbe

r 
Title of the Unit Lecture 

  Introduction to National Services Scheme   

  NSS- History,Philosophy & Need  of  Emergence    

  Aims, Objectives, Motto and Emblem of NSS, NSS Theme Song   

1 
Organizational Structure of NSS-Hierarchy at different levels 

(National,State,University,College) 
15 

  Roles and Responsibilities of Program Officer    

  Financial Provisions -Grant in Aid for NSS   

  Advisory committees & their functions   

  NSS Programmes and Activities (Regular activities)   

  NSS Programmes and Activities (Special Camp activities)   

  Yearly Action Plan of NSS Unit 15 

2 
Volunteerism– Meaning, definition, basic qualities of volunteers, need 

of volunteerism for National development. 

  

  Opportunities in NSS for Volunteers (Various Camps)   

  Report Writing   

 

  



UNIVERSITY OF MUMBAI 

         Semester II 

             NSS CC 

Sub: - Leadership and Community Engagement 

Credits: 02                                                                                           Marks: 50 

 

Unit SEMESTER 2 No. of No. of 

Number Title of the Unit Lecture Credits 

1 

Leadership & Personality development:  

Meaning, definition, qualities, and characteristics of 

a Leader. Meaning of personality, Dimensions of 

personality. Personality and Leadership nexus. 
15 

  

Universal Human Values and Ethics for youths 

Sustainable Development Goals 

2 

Activity Based Programmes (Suggestive list given 

below. Colleges can plan various social activities 

for learners and make a detailed report) Activities 

can be conducted throughout the academic year 

.Evaluation will be based on record keeping of the 

attendance of the learner. 

30 

  

Shramadhan – Plantation, Cleaning, Watering, 

Weeding, Any other activities. 

Awareness Programmes – Seminar, Workshops, 

Celebration of National and International days, 

Personality Development Programmes, Group 

Activities, etc., 

Rally,Visit to Adopted villages, 

SwatchathaProgramme, Visit and Conserving 

Ancient monuments and heritage site, Socio 

Economic Survey of village/slum, Nature Camp, 

Environmental Education, Women Empowerment 

Programme, Health Camps, Blood grouping 

awareness and Blood donation, Legal 

awarenessProgramme, Literacy Programme, Water 

Conservation Programme,One Day Special Camp in 

a village (preferably in adopted village/Adopted 

areas/Slums/MR Schools etc). 

Note: 

1. Above Paper will be exempted if the learner is involved in NSS as Volunteer and 

Successfully completes 60 hours in each Semester. 

2. If learner as a NSS Volunteer attends any Camps at National/State/University/District/ 

College Special Camp will be exempted from either Sem II OR Sem IV Paper provided they 

produce Certificate of Participation or Attendance in Camp certified by the Programme 

Officer. 

 



Evaluation Pattern 

Internal Assessment 

Assessment Criteria Marks 

Assignment / Project / Quiz/Presentations 10 

Attendance, Class and Activity Participation 10 

Total 20 

 

 

External Assessment 

Question Paper Pattern  

Time: 1:00 Hours Total Marks: 30 

Introduction:-1. All questions are compulsory. 

2. Figure to the Right indicates full marks.  

3.Draw neat labeled drawings wherever necessary. 

 

Q.1) Rewrite the following by choosing the correct options given below 

(with four alternatives) 6 Objectives question of 1 mark each  06 marks. 

 

1. a) b) c) d) 

2. a) b) c) d) 

 

Q.2) Short Notes . (Any Two out of Four)  06marks  

1. 

2. 

3. 

4. 

Q.3) Answer the following questions (Any Three out of Five)      18 marks 

        1. 

          2. 

        3. 

        4. 

        5. 
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